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ÁPortable application component that 

can be executed across multiple 

platforms without requiring additional 

compilation
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...If 2006 was all about social networks, user-

generated content and YouTube, then itôs a 

fair bet that 2007 will be about further 

personalizing life online...

... ñThe Google personal homepage is the 

fastest-growing Google product,ò says 

Marissa Mayer, the companyôs vice 

president of ósearch products and user 

experienceô, ñThis market is going to be very 

large.ò...

Å 2006. 12. 30 Newsweek
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... Marc Andreessen has seen one Web 

epoch. He co-founded Netscape 

Communications Corp. (TWX),... Now he's 

convinced something similar is happening. "I 

think the Internet is going through a major, 

major shift," says Andreessen....

... "Widgets are a fundamentally important 

idea," says Vinod Khosla, one of the 

Valley's most respected venture capitalists, 

who has invested in two widget makers, 

Slide and iLike. "I believe it has the potential 

to create big billion-dollar winners.". 

Å 2007. 7. 23 / 2008. 2. 29 BusinessWeek
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